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Instructions to the candidates:

1)

All the questions are compiilsory.

2)  Figures to the right indicate Jull marks.

Q1) a)

b)

Q2) a)

b)

Q3) a)

b)

04) a)
b)

03) a)

b)

What do you mean by brand? Why it is consider the most valuable
assest for a company?

Can everything be branded? Explain the statement with suitable examples.

Explain the term “Brand positioning™? Write the difference between
“Points of parity and Points of Different”.

How positioning of a brand affect through endorsing celebrity. Explain
the match up between brand image and brand celebrity image.

As a marketing manager of a company develop appropriate brand
strategy? 3 ‘

What is “Brand Reinforcement” and “Brand Revitalization™.

What is Brand extension. Explain its advantages and disadvantages.

Suppose you are a Marketing manager of multinational company desi gn
the marketing program to launch Brand extension.

What are benefits to the organisation for global branding? Give suitable
examples.

What do you understand by customer Based Brand Equity. Discuss it’s

importance in today’s Era.
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