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305-MC: INTEGRATED MARKETING COMMUNICATION

(2016 Pattern) (Semester - I11)

Time : 2% Hours) : [Max. Marks : 50
Instructions to the candtdates

1) Al questwm are compul.wry
2) Al questmn.s carry equal marks.

Q1) Elaborate:Role of advertising agencies in IMC(Integrated Marketing

Communication). [10]

OR

What is Integraled Marketing Communication? Elaborate the role of advertising

and promotion in IMC. , [10]
Q2) Discuss in detail Consumer Sales Promotlon for [10]

a) HD Television

b)  Antidandruff Shampoo )

JOR O

Define “Advertising”. Explam varlous\lypcs of Advertising with supporting

examples. 2 [10]
Q3) What is Event Marketmg? Exp]am dnffcrent opportunities and challenges in

+ event marketing. [10]
‘ OR

Describe the role of Direct Marketing in IMC(Integrated Marketmg

Communication). ~ \ [10]
Q4) Discuss in detail Brand attitude creative tactics. N ' *' . [10]

OR ~NY .

Design a print advertisement copy for upcoming‘aii’fi‘hes‘.\\_ [10]

Q5) Explain in detail IMC planning process. ™~ ; y [10]
OR R _

Develop a Media plan for (Any one from the\followmg) [10]

a) Sports Bike N

b)  Water Purifier O

¢ ¢
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305 MC: INTEGRATED MARKETING COMMUNICATION (DMCM)

(Semester - IIT) (2016 Pattern)

Time : 2 Hours & 15 Min. | ‘
Instructions to the candidates: .
1) All questiaj’ns are compulsory.
2) Al quéstions carry equal marks,

ol Explair}in‘detail Five - Step Strategic Planning Process.

OR .~ -

Discuss in detail ‘Role of advertising agencie‘s' in IMC’.

I3

02) Explain in detail types of adYe?;iSing‘.j

| - OR

Discuss in detail consumer sales promotion for,
a) Smart phone. ;

b) Packaged Drinking Water.

[Max. Marks :50

Q3) Elaborate role of direct marketing in IMC [Integrated Marketing

Communication]. g =

OR

Explain public relations, along with its advan\tzigés & disadvantages.

RLEO.
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@4) Discuss in detail brand awareness creative tactics.
OR

Design a print advertisement copy for ‘upcoming cafe’.

5, “..' »\_\' W
05) Explain in detajl IMC planning process.

LA, OR

Develo‘;avmedia plan for (Any one from the following)
'.iﬂ/' "
a) Airconditioner. Ry

b) Fairness cream.
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