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InstructionsdoIhe candidates:
1) Al (juestl;&'rs carry equal marks. ~
2) Figures'to the right indicates ull marks. Nl
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Q1) Explaifi Key concepts of electronic custorggrelatl\g’nshlp marketing (e-CRM)
in detail with suitable examples. O\ \io [10]
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Q2) Explain various stages of Imple g?lin%\é-\;é ; [10]
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Q3) Elaborate various factors‘@é considered, before designing a website project.
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Q4) Explain various elements of website design. Cﬂ\‘ c)’ {10]
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©5) What is interactive marketing communication? El@ate@g‘h\aracteristics of
interactive marketing communication. N 7 [10]
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06) Explain advantages and limitations of usingh‘ﬂiry; Communications to support
e-commerce. r\:‘ ¢ [10]
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Q7) Elaborate the concept of Search Engine Optimisation (SEQ) pay-per-click
(PPC) with suitable examples. [10]
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0Q8) Discuss the concept of pnline A.(i'\fé'rtising and online public relations. [10]
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09) Elaborate varicku‘;‘s;faétor\sﬁ? be considered to evaluate performance of Internet

Marketing,. ey 106
g 8 ‘f‘;") [10]
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ol 0)Explaihﬁ'é cm?ept of website maintenance in detail also explain the concept
of content ({\n@ﬂ(eting. Q [10]
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